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▪ Duration:  Fixed Term 6 months / full-time 
▪ Working Hours: 37.5 hours per week  
▪ Start Date: October 2022 
▪ Salary: £11.05 per hour (paid monthly) 

 
Location: Canonbury Villas, Islington, London, N1 2PN 
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1. INTRODUCTION 
 
1.1 THANK YOU! 
Thank you for your interest in the Celebrity Ambassador (Key Influencer) Internship. We hope that 
this pack gives you an insight into us and our work and all the information you need to help you 
apply. 
 
The deadline for receipt of your application is 19 September at 11.59pm, and first stage interviews 
are to be held virtually between 26th to 30th September.  
 
Final stage interview with Greenpeace will be held in early October.  
         
1.2 OUR ORGANISATION 
Greenpeace is a movement of people who are passionate about defending the natural world from 
destruction. Our vision is a greener, healthier and more peaceful planet, one that can sustain life for 
generations to come. 
 
We are independent. We don’t accept any funding from governments, corporations or political parties 
– our work is funded by ordinary people. That means we are free to confront governments and 
corporations responsible for the destruction of the natural world and push for real change. 
 
We do this by investigating, documenting and exposing the causes of environmental destruction. We 
work to bring about change by lobbying, consumer pressure and mobilising members of the general 
public. And we take peaceful direct action to protect our Earth and promote solutions for a green and 
peaceful future. 
 
Greenpeace was founded in 1971 by a small group of concerned individuals who set sail to Amchitka 
Island off the coast of Alaska to try and stop a US nuclear weapons test. Their old fishing boat was 
called “The Greenpeace”. 
 
Today, Greenpeace is present in over 40 countries around the world. Our movement is growing every 
day and our commitment to realising our vision is as strong as ever. 
 
Everyone who works for Greenpeace is passionate about what we’re trying to achieve. We have big 
ambitions for our work and we believe it’s an immensely rewarding and inspiring place to work. 
 
1.3 DIVERSITY AND INCLUSION 
Promoting diversity is at the forefront of what Greenpeace do and our focus doesn’t stop at our staff. 
We are constantly striving to better diversity in all aspects of our organisation, through who we 
employ, the experiences we represent and the changes for which we campaign.  
 
We recognise the value in having a diverse workforce, as well as the importance of creating 
equal opportunities for all. We welcome and encourage applications from people of all backgrounds. 
We select candidates based on how well they meet the criteria for the role and are committed to 
ensuring that applicants are treated fairly throughout the process. 
To find out more about our commitment to diversity and inclusion, please visit our website.  
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1.4 APPLICANTS WHO REQUIRE REASONABLE ADJUSTMENTS 
If you have any specific requirements which would enable you to participate in the recruitment 
process more fully and in particular if these relate to a disability or other access issue, please contact 
Windsor Fellowship as soon as possible.  If you require this job pack in a different format, please let 
us know. 
 

 

2. HOW IT WORKS 
 

2.1 INTERNSHIPS AT GREENPEACE UK 
Jobs in the environmental sector can be quite unique, and there is no textbook training. Our structured 
internship programme will help you to develop skills and experience that are relevant to you and to 
working in this sector. Although we can make no guarantees that a role will become available at 
Greenpeace UK following completion of your internship, we hope the experience will increase your 
employability and develop further opportunities for you.   
 
Your internship will consist of: 
 
Project work – This includes specific assignments which are assigned to you, for which you will take 
responsibility. Project work may be agreed in advance depending on the needs of the team in which 
the internship will take place.  Project work should take up 50% of your time. 
 
This will involve collaborations with celebrities / key influencers offer major campaign opportunities, 
particularly when it comes to engaging new and more diverse audiences, securing media coverage 
and directly influencing those with the power to make change.   
 
On the job learning – General tasks assigned to you by your line manager will take up the rest of your 
time. 
 

 

3. WHAT IS REQUIRED 
 

3.1 THE KEY RELATIONSHIPS TEAM 
Our team looks after Greenpeace’s most generous and influential supporters, by building and 
maintaining close relationships with them. The main function of the team is fundraising – but as we 
are the ‘relationship specialists’, we also look after Greenpeace’s famous and influential supporters. 
We call these supporters ‘key influencers’, we keep them up to date with campaign developments, 
ask for their support when we need it, and let them know how their contributions make a difference 
for our planet. 
 
We are a friendly, good humoured team who are passionate about ensuring our wonderful supporters 
feel valued, excited and engaged with the planet-saving campaigns Greenpeace runs – whether they 
give their money, their time or their name to help us do it! 
 
The Key Influencers work is managed by the Key Influencer Programme Manager, with some support 
from the Head of Key Relationships. It also requires a lot of close working with teams across the 
organisation – in particular campaign teams and digital campaigners.  
 
3.2 THE ROLE  
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The role will focus on supporting the recruitment, stewardship and management of celebrity 
ambassadors, supporting across GPUK campaigns and with a particular focus on collaborating with 
more diverse KIs. With ships in UK waters for much of the autumn and global attention on the UK with 
CoP, there’s huge potential for KI engagement. But that means a lot of work: securing this internship 
will make the most of the campaign and diversity opportunities provided by key influencer work, while 
also being a phenomenal opportunity for someone to get experience across campaigning, 
communications and relationships management. 
 
This internship will provide an unusual, exciting and hands-on opportunity to develop communication 
and relationship management skills as well as project and events management skills. This role will help 
build your communication skills, as well as skills in team working (including across departments and 
as part of an international project team), administration, organisation, research and evaluation. 
 
We can help you build on your existing skills with relevant training for the role as required.  
 
3.3 WHAT WE ARE LOOKING FOR 
This internship would suit an enthusiastic individual who is genuinely interested in exploring how 
celebrities and influential people can use their fame and their profile for the good of our planet. It 
would be a great opportunity for anyone hoping to explore a career relating to communications and 
relationship management – including relationship and major gifts fundraising.  

You’ll be confident at working collaboratively with people from across the organisation, to develop 
and test new Key Influencer engagement ideas. You’ll understand the importance of measuring and 
monitoring impact, and work hard to make sure that learnings are captured and implemented in the 
future. 

You have excellent written and verbal communication skills and can demonstrate this. Good at 
summarising complex ideas in simple, inspiring words – and are able to be flexible in your 
communication style, to meet the needs of the audience. 

You understand the importance of being well organised and can demonstrate your excellent 
organisational and time management skills. You are adept at handling conflicting priorities and 
deadlines. 

Candidates should be able to demonstrate their support for, and belief in, the aims of Greenpeace 
and be able to commit to the full period of the internship, with some slight flexibility available around 
the start and end dates. 

3.4 ROLE DESCRIPTION 
The details contained in this role description reflect the content of the role at the date the role 
description was prepared. However, it is inevitable that team priorities may change over time and 
this role description may have to be amended accordingly. The intern will be informed and 
consulted on any changes to this role description during the course of the internship. 
 
3.5 MAIN AREAS OF RESPONSIBILITY: 
Building UK celebrity / Key Influencer engagement in priority areas 

● Develop a good understanding of Greenpeace’s priority campaigns 
● Research and identify prospective celebrity and key influencer supporters 
● Manage outreach to recruit new celebrity supporters, and ongoing stewardship of existing 

ambassadors – including drafting and sharing campaign updates and calls to action 
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● Keep on top of record-keeping and other administrative tasks (e.g. keeping the database up 
to date with correspondence and setting up new supporter records) 

● Build relationships with digital campaigners, campaigners and fundraising staff, and together 
identify upcoming opportunities for working together to maximise celebrity engagement with 
campaign or fundraising initiatives. 

● Supporting the UK project team with output around campaign amplification projects and 
activities by working with Key Influencers, both online and offline. 

● Working in close collaboration with the Global Key Influencers Lead, and colleagues in other 
NROs, to deliver coordinated communications and campaign activities. 
 

Improving our systems for working with celebrities 
● Work together with digital campaigners / other teams as required to identify more effective 

and efficient ways to maximise celebrity supporter impact (e.g. best ways to recruit new 
supporters through celebrities’ social media posts / other media coverage). 

● Monitor, measure and gather evidence about the impact of celebrity engagement in 
campaigns and the results of different tested approaches. 

● Present findings in a short report for senior management (FLT / PLT / Ops group) which will 
inform how Greenpeace works with celebrities in the future. 
 

Providing support to the Key Relationships Team 
● Additional assistance with general management of the GPUK Key Influencer (celebrity) 

programme. 
● Adapt role within team as appropriate, including playing supportive role to other members of 

the team as necessary.  
Other  

● Any other duties and responsibilities appropriate to the role.  
● Take full responsibility for the completion of properly delegated tasks. 
● Greenpeace expects all its employees to have a full commitment to the organisation’s equal 

opportunities and health and safety policies and have acceptance of personal responsibility 
for their practical application. 
 

3.6 PERSON SPECIFICATION: 
Listed below are the personal attributes required to undertake this internship.  For all of the below 
we are looking for you to demonstrate an ability to meet the criteria - this could be through ideas, 
training or relevant experience - or all three. Selection of candidates will be based on the extent to 
which these requirements are met. 
 

● Organised – You can work towards a tight schedule and understand the importance of 
managing your time effectively, are comfortable doing so and have close attention to detail.    

● Communicator – You are a confident and efficient communicator in both your writing and 
your speech.   

● Relationship builder – You love people and can build excellent trusting working relationships 
with people of all levels inside and outside of the office.   

● Enthusiastic – Specifically about how celebrities engage with and support charities, and how 
influential people can use their influence to bring about positive change. 

● Proactive - You’ll have a keen eye for spotting opportunities, and be confident to put forward 
new ideas and ways of doing things, as well as being able to try out your ideas to see if they 
work.  

● Composed – You are self-motivated with good energy levels, you use your initiative and can 
make sound judgments and decisions in stressful situations. 
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● A Team Player – When it’s all hands-on deck you are happy to muck in in order to get the job 
done. 

● Other- Must be interested in learning more about the principles of non-violent direct action 
(NVDA). All Greenpeace UK employees are encouraged to take part in a NVDA training day.  
 

Greenpeace is a non-party political organisation and it is important for its future that this should 
remain the case. It is, therefore, a condition of employment that employees shall not normally stand 
for any official position within a political party. 
 

 

4. YOUR APPLICATION 

The guidance below is intended to assist you with your application and should be read before you 
compile your application documents. 
 
4.1 HOW TO APPLY 
All applicants must: 

▪ be 18 years or over 
▪ be available for the duration of the internship 
▪ be computer literate (comfortable with MS Office Word & Excel) 
▪ have a good working knowledge of the English language 
▪ be able to provide eligibility to work in the UK  
▪ be committed to the core aims and values of Greenpeace 

 
Your CV of no more than 1 side should be up to date and include details of any paid or unpaid work 
you have undertaken, as well as education, qualifications and any relevant training. 

 
Your covering letter is the most important part of your application and it’s vital you address the 
personal attributes listed within the person specification. The shortlisting panel will rely on it to 
shortlist and therefore determine who to invite to interview. Please explain fully in your covering 
letter, how you meet the personal attributes required for this internship. Use examples to 
demonstrate your experience, knowledge, achievements and skills gained in past employment or 
voluntary/leisure activities relevant to each personal attribute. 
 
For example, a statement showing how you meet the following criterion might look like this: 
 
Communicator – You are a confident and efficient communicator in both your writing and your 
speech. 
 
“I have developed my written communication skills through experience of writing for a variety of 
audiences. I volunteer for a local charity, where I am responsible for writing and editing the weekly 
staff newsletter. I also have my own blog about cycling in London and update this on a daily basis. I 
am a confident communicator and regularly contribute to team meetings in my voluntary role. I have 
also prepared and delivered presentations to my peers as part of my course, for which I received 
positive feedback.”  
 
Please ensure your covering letter is no more than 600 words, outlining how you meet the person 
specification. 


